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BACKGROUND

Media /-

MEDIAGE PR EA Limited is PR & Media Consultancy Company specialising in
Strategic Communication Planning and Execution for private and public companies.

Partner to Regional Agency, Red House & Magna Carta, the biggest Reputation
Management Group in Africa. We support local and international brands in Uganda,
Rwanda & New Markets in Southern Sudan & Great Lakes Region

Regional partnerships deliver a wide cross-cultural and international expertise as well as
tested practice tools and experience which are readily available to all clients.

Experienced in Corporate & Brand Reputation Management, Marketing PR, with thorough
knowledge of regional Media, how it works and how to leverage media to get the best
results.
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SECTOR EXPERIENCE

BANKING & FINANCE

Barclays Bank Uganda

KCB Uganda

Equity Bank Uganda (projects)
Western Union

DTB

ACTIS - VC

AN N NI NN

MANUFACTURING & LOGISTICS

v' Hima - Lafarge (cement production)
v RVR

v CMC Motors Uganda

FMGs

Uganda Breweries Limited ( Corporate Affairs & Brands )
Mukwano Industries

P&G

Nakumatt Supermarket

Coca- Cola

ANENENENEN

INSURANCE INDUSTRY
AlIG

AON

ICEA Group

UAP Group

AAR Health Services
MUA

Sanlam

Britam

ISRV NN NN

TELECOMMUNICATION
v MTN Uganda

AIRLINE
v' Emirates
v' Jambojet

GOVERNMENT /PUBLIC SECTOR
Ministry of Finance, MTCS Programme
Ministry of Trade’s UPTOP

DN NN

PEAP (budget making process)

RESEARCH
v" ASARECA
v'  East Africa Fine Coffee Association

ADVOCACY
v" ActionAid Uganda

MFPED, Micro Finance Out Reach programme.
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Unique Approach Based on Experience

Media E

CORPORATE & BRAND REPUTATION MANAGEMENT

+ Combined experience of over 20 years in Media and PR in Uganda & Kenya
Vast experience in designing & executing communication Strategies for both private & public sector

companies and organization

Thorough knowledge of Uganda and EA media and how it operates
» Excellent analytical & writing skills (Content Development)

* Thorough Knowledge of the brands that we work for

* Thorough knowledge of the Uganda & EA market environment

» Strategy, Execution and Quality personally supervised by Lead Consultant

* Timely and quality status reports and performance indicators on weekly & Monthly basis

* Only focuses on Corporate Reputation Management & Brand PR as a competitive edge/advantage
* Guaranteed ROI with quantifiable results and reports

* First line of young but committed PR professionals in Uganda

* Excellent team players
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CONSULTANCY OFFER

Media r

Communications Strategy, Planning & Execution -
The process of identifying the communications strategic
objectives, audiences, messages and channels required
for PR activation

Media Relations — Nurturing reliable media contacts as

a resource to communicate both corporate and brand
messages

BTL Communications- This entails how we bring our
creative ideas to life through a well crafted production
process that enables us create fliers, posters, tv adverts,
news letters and other branded paraphernalia

| predicfmwj
clever ‘Yweer
conned'ins sur brand
Yo Yhe dress will
+ 1000 new
followers!

Media Events Management - Tool for defining the event
objective, message and the target audience in order to
achieve optimum brand visibility against the available
resources.



CONSULTANCY OFFER

Crisis, Issues & Reputation Management - Tool
for protecting brand equity and managing of the
recovery process for the brand during and after a
crisis.

Corporate and Public Affairs — Tool for marketing and

positioning a mother brand using corporate business Digital PR — Content Development and Management
messages. The tool also holds capacity for connecting with of Online Media platform. Always on content support
the Influencer - for lobbying, advocacy, and stakeholder

mobilization and engagement for purposes of acquiring * Media Events Photography

brand support and endorsement from key contacts of * Media Events Video Filming

power and authority. « Editing & Content Design for Online Publication

+ Speech/Speaking notes writing
* Media materials preparation: Press Release, Statements

Internal /Staff Communications - Tool for helping /Brand factsheets

employees understand corporate objectives, build team « Market Monitoring Reports
playing and bonding them with the company’s market «  Media coverage Reports
place strategies.

p
Marketing PR - Brand focused public relations, ‘ J’ @aﬁ. ggg

a communications process that identifies and
communicates consumer targeted messages It's key @ @ @
objective meant to help influence buying decisions. It is a y {

tool critical in brand marketing and sales support. @




OUR TEAM




JOHN CHIHI CYNTHIA CHRISTINE ALDO ESILU YASIR
Lead Consultant & NAGGAYI KASEM lIRE Account Manager SSE KAB'RA

Country Manager

Writer- Content Devloper Public Realtions Manager Multi Media Artist

OUR
TEAM

BAIKE PRISCA DAWUD WENDY MARK
RITAH SEBAGGALA KENOGO RWATANGABO
Content Development PR Manager- Strategy Graphic Designer Digital Marketing Specialist

Manager New Media




Role at Media Age

His career in media started in 1985 at the KBC (then VOK)
newsroom where he edited and translated news for both
radio and television on part time basis while in school.

His strength is in the ability to combine strategic
communication planning and execution with marketing
foresight to achieve set targets. He also has the ability to
work and motivate a diverse team to achieve set objectives

J O H N Relevant Experience
15 Number of years in media
C H I H I + relations,public affairs &
experience.
— Total Years of experience

LEAD CONSULTANT

John at a glance...

Key attributes are: Responsibility, Commitment,

Recent Account Experlence Eye for detail, Timely & Quantifiable Output.

. . . =
Coca-Cola Brand marketing & PR What makes you special for Media Age:

UBL - Brand PR & Corporate Affairs | have a wealth of experience in designing and
MTN - Brand PR & Corporate Reputation executing Strategic Communication Plans for
Hima Cement — Corporate Reputation
Emirates Airline — Brand

both public and private sector organizations in

Kenya and Uganda. Currently, | am the Country

:I:hss‘ ?\,ec‘))Utal;'-I()aZda Launch & Proiects Director and Lead consultant for Mediage PR EA
KCB Bank — Brgand PR & Reputatiojn Limited, a position | have held since establishing
Barclays Bank - Brand PR & Reputation the company in May 2003.

Equity Bank — Brand PR Projects
DTB Bank — Reputation Management

CMC Projects N i g
|CEA Group marketing foresight to achieve set targets an

My strength in the ability to combine Strategic

Communication Planning and Execution with

AON the ability to work and motivate a diverse team

to achieve set objectives.

[EVAge| mm

CORSGRATE & NRAN D NERUTATION MANAGESIN



Role at Media Age

A highly dedicated and self-motivated individual with experience in
journalism and has a capital in writing and production since 2018.

With over 5 years of experience, she has previously worked with
Safeboda, PMA Uganda, Ministry of Health and Uganda Human
Rights Commission where she demonstrated and delivered on various
aspects of marketing communications, communication strategy,
Public Relations and events.

Currently she is the writer and content developer at Media Age.

CYNTHIA
NAGGAYI

WRITER- CONTENT
DEVELOPER

Recent Account Experience

Age

CONFORATE & MRAND NERUTATHIN MANAGEMINT

Relevant Experience

Safeboda

Uganda Law Society

PMA Uganda

Ministry of Health

Standard Chattered Bank

Ugandan Human Rights Commission
Civil Society Organizations

4+ Prior Account Management
Exposure.

Total Years of experience




Role at Media Age

She is a proficient journalist, professionally trained with motivation
based on passion and professionalism. Her prolific journalistic skills
and passion for writing have seen her work in print media over the
years.

She has over six years of experience in journalism having worked
with Vision Group (The New Vision) and The Observer Newspaper.
She has built a versatile ability to report and write about a range of
issues such as business, technology, agriculture e.t.c. An adept
photographer with a keen interest in multi-media journalism, she is
an advanced reporter with a global reporting hands-on training.

She is also a Global Reporting Fellow and a member of Uganda
Journalists Association, a body that brings together all Journalists in
Uganda.

BAIKE PRISCA
RITAH

ACCOUNT MANAGER

Recent Account Experience

MTN

Frank Knight
Equity bank

KCB bank Uganda
ICEA Group

Aon Uganda

UBL Brands

CONAORATE & RAND NARUTATION MANAGISUIN

Relevant Experience

4+ Prior Account Management
Exposure.

Total Years of experience




Role at Media Age

He has a wealth of experience in designing and executing public relations
campaigns for various brands across the East African Region mainly in
Uganda, Kenya and Rwanda Markets and he has worked with top
communication agencies and brands in the region including but not
limited to ZK Advertising, Real Marketing and Orient Bank Uganda.

He has over five years experience in designing brand reputation
management and communication campaigns tailored for various brands.
He has over time built and developed competence in creating online/
Digital PR campaigns that harness the potential of online/ new media
platforms to deliver return on investment for various brands. Currently he
is the Head of Digital PR at Media Age a position he has held since 2018
and is responsible for the managementof all digital assets, their monitoring
and evaluation.

DAWUD
SEBAGGALA

PR MANAGER- STRATEGY
& NEW MEDIA

Recent Account Experience

Umeme
SADOLIN
Wrigley’s

Visa Card

Airtel

ICEA GROUP
Sonarwa
ChapChap Africa
Western Union

EthicoFinance
Standard Chartered

Relevant Experience Media m

CONAORATE & RAND NARUTATION MANAGISUIN

5+ Prior Account Management
Exposure.
10+

Total Years of experience

His Specialities Include:-

Strategy and account planning

Strategic PR management

Account management

Copywriting and creative art direction

Content development and management
Development and utilization of new media platforms
Online PR management




Role at Media Age

Aldo is a communications specialist. He specialized in public
relations and digital marketing, he is well known for his strategic
imagination in aligning business goals with creative strategy.

He is highly motivated and driven to work with minimum
supervision. He has successfully led brand design and marketing
strategies for various clients and has experience in media relations
and management.

He has also worked with mainstream media like Urban television
under Vision Group directly in the newsroom before joining
Mediage.

He is currently the client services and corporate affairs, media
management and relations, content developer at Mediage.

ALDO
ESILU

ACCOUNT MANAGER

Recent Account Experience

MTN

DTB

Equity Bank
UBA

MUA

Relevant Experience WV ERIEFAQ

2

CONAORATE & RAND NARUTATION MANAGISUIN

Prior Account Management
Exposure.

Total Years of experience




Role at Media Age

He has over five years experience in the Digital Marketing
space with a vast knowledge in social media marketing,
search engine optimization, marketing, target marketing,
Google analytics and much more.

He is a zealous and innovative individual with assion in
graphics, content creation, photographt and videography.

MARK
RWATANGABO

DIGITAL MARKETING
& SOCIAL MEDIA
SPECIALIST

Recent Account Experience

Umeme

Best Western

Website creation & Monitory
Social Media Analytics
Mediage Socials

ICEA GROUP

UBA

DTB

Relevant Experience m

CORAGRATE & NRAN D NERUTATION MANAGESIN

5+ Prior Account Management
Exposure.

Total Years of experience

His Specialities Include:-

Content Strategy
SEO & SEM

Social Networking
Analytics




Role at Media Age

She has a vast experience with in design work and has two years
experience in freelance graphic design work and one year job
experience which includes logos, posters , banners, fliers,
brochures and packaging design.

She has mastered the various design interests to meet most of
her clients interests.

Currently , she is the graphic designer at Media Age. A position she
has held since 2021 and responsible for the creation of art work in
the company.

WENDY
KENOGO

GRAPHIC DESIGNER

Recent Account Experience

Case Hospital
DTB

Equity Bank
UBA

MUA insurance

Relevant Experience Media m

(O

CONAORATE & RAND NARUTATION MANAGISUIN

Prior Account Management
Exposure.

Total Years of experience




Role at Media Age

Over 8 years of industry experience in the design industry with
an advanced knowledge of Adobe In Design, After Effects,
Photoshop & lllustrator. He is well acquainted with Cinema 4D
and Maya Creative Studio

He has extensive knowledge of both PC and Mac platforms,
Word, Excel and e-mail applications, with knowledgeable
interest in contemporary art and design

He is currently, Head of Design department at Media Age, a
position he has held since 2021.

YASIR
SSEKABIRA

MULTI MEDIA
ARTIST

Recent Account Experience

MUA Insurance

Tembo Steels

Letshego Uganda

GEMS Cambridge International School
GIZ (Kyuusa Enfumba yo)

ICEA Group

Ministry of Works (Road Safety Campaign)
Rotary

National Council For Higher Education
Ministry of Energy (LPG Campaign)
Chap Chap Africa

Zenith Leadership Institute (Rebrand)
MIDSOC Bank

RCDA Uganda (Brand Management)

Relevant Experience

Age

CONFGRATE & MEAKD NERUTATHIN MANAGEMINT

8+ Prior Account Management
Exposure.

His Specialities Include:-

Creative Concept Development
Cinematography

Brand Identity & Logo Design
Publication Design

M arketing & Advertising
Website Layout Design
Packaging Design

Total Years of experience




Role at Media Age

She is an experienced public relations practitioner and
award-winning multi-media business journalist with more
than four years of experience. She is versatile and multi-
talented with impeccable skills in content creation across
multiple platforms including print & broadcast.

Kasemiire worked as a journalist at the Nation Media Group’s
Daily Monitor and NTV prior to joining the Media Age family.
Through her experience at NMG, Christine attained excellent
scripting, writing and editing as well as voice over skills for
television. In 2019, Christine was recognized and awarded by
Uganda Bankers’ Association, the umbrella body for financial
institutions in Uganda, as the best upcoming young reporter for
her outstanding financial and business reporting.

CHRISTINE
KASEMIIRE

PUBLIC RELATIONS &
CONTENT DEVELOPMENT
MANAGER

Recent Account Experience

MTN

Relevant Experience ‘Age

CONFGRATE & MEAKD NERUTATHIN MANAGEMINT

Prior Account Management
Exposure.

Total Years of experience




Our operational structure & hierarchy  [ZzEyage

MERUTATEEN MANAGEMINT

Business Head/

Account Director

Content &
stakeholder
manager

I L —] | |
Strategic writer : Events and Media .- : : :
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DTB/MASTERCARD PARTNERSHIP

34 NEW VISION, Thursday, September 13, 2018

ADVERTORIAL

NEWS AND EVENTS FROM THE CORPORATE WORLD

corporatenews

Cashless transactions safer for banks, clients

Diamond Trust Bank
(DTB) Is the first bank

In Uganda to launch the
MasterCard premium card
solutions. Our reporter
talked to the bank's

chlef executive officer,
Varghese Thambl, to know
what impact this and
other cashless solutions
will have on the market

: Diamond Trust Bank

recently announced
plans to offer Master-
Card’s premium cards in
Uganda. These inciude
the MasterCard gold debit
card and Platinum credit
card, Can you tell us the
difference between the

two cards?

: The MasterCard gold

debit card is a highly
secured chip & PIN debil
card issued 10 premium- and
platinum  savings  account
holders of the bank Existing
customers holding other type
of accounts can also upgrade
and et these cards. Platinum
MasterCard credit card 18 2
credit card with free credi
penod from 30 w0 50 davs,
according 10 billing cycle. If the
cusformer pays the ouistanding
amount an or before doe date
of payment, there will not be
any interest/charges  for the
amount utilised. If [t s partially
pald, the remaining amount
will carry interest applicable as

Varghese Thambi

per the bank's tarifl guide.
Both these MasterCard
products are associated with
all the benefits of glohal
concessions and discounts of

MasterCard. Both these cards
are accepted globally.

How safe are these cards
from fraudsters?

Both the gold debit card

and platinum credit card

of MasterCard are highly
secured, with chip & FIN
and Eurocard MasterCard
visa (EMV) high standards of
sccurity, climinating potential
system frauds

Are there any fees
associated with using the
MasterCard?

Both cards are associawed with
charges as detalled in the
bank's 1artil guide, which will
be updated from time w tme

For both the credit and debit
cards, the customer has (o pay
the cost of the card and In
the case of credit card, there
is a joining fee of sh100,000,
in addition 10 the cost of the
cand.

AL DTH, both these cards can
be processed and delivered to
customers within a week.

Uganda Iis still largely

a cash economy. What
needs to be done to
move the market quickly
towards cashless
solutions?

Uganda is 3 cash economy
and customers, as well

as banks, take high risk

in handiing cash and its

disposal/movement, In order
10 move quickly on cashless
solutions, we have to shift the
existing banking transactions
to digital banking.

Today, about 40% of
customers visit branches for
cash deposit/withdrawal,
another 30% for utility
payments and collection
services and 20% for
remittances, whereas 109 yisit
hranches for npening accounts
and othoer services.

At DIB, over 80% of the
transactions can be handled
using mobile banking and
internet banking or by usage
of digital tellers and mobile
money merchani platforms or
agent banking

Med LY
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DTB launches PayEasy mobile cashless payment

French govt gives sh33b  solution
for green energy project
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KCB When i1t begun

Kenya Commercial

Yaily Monitor
lovember 21* 2007
‘age 23
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KCB operatlons take off

JOSEPH OLANYO
KAMPALA

THE Kenya Commuercial Bank
has opened (s beaoohs b K-
pala, ushering in a new wave of
intorest wond competition in &«
sector that hll %o fur attracted
N rding as § mmu.p
g ax
dat , the bank
Commercial Plaes, Kamipaka
Road, opened (ts doors to the
abitic on Mmulny 19 o) ik
‘y slgned on more than 10
Aecoants in IIMrﬂnk Turar of
operation.

K( N Bank h the largest
indigenous reglonasl Dank in
Fast Africa with operations in
Kenyw, Tunzania, Southorn
Sodan and now

Bored and we nre confi-

l&nhmpflulnmn
Mo Snsnn Mudhune nn;u
mended the government for
o hen realise  their
vices 10 lhamht- wnd o

nlnu of KC‘ Ha-k
bxu 3 will- ourvlahnn(
reghon. Wi ha 13 llm M
Ve s
facilities la place for
st corporate bankiog” Mx
Mudhume sabd.
Commenting on the mile-
stone, KCB Mank Growugs CEO
Martin Otiena said thas

o
e bk is set Lo provide » full
range of services that caver for
Al custorte s satsoTis 4
“RCD bank services willeut

dent that we shall meet the
expoctations of our customens
both in retall and corporate
Banking,” Mr Oduoe sakd.

e added on thar in two

W realising its

-npo-ulnhlor(hhmu At ol ’Ihr Y

lhwmlll wide
nlblu"::ht bow-

iws st Of it u the
‘countries thoy opersto in. ¢

Bank opens 1st branch

By David Muwanga

KENYA Commercial
Bank (KCB) has opened
its first branch in Uganda.
KCB Bank Uganda Lim-
ited opened a branch on
Commercial Plaza, Kam-
pala Road on Monday.
KCB is the largest bank
in East Africa with opera-
tions in Kenya, Tanzania,
southern Sudan and now
Uganda. Susan Mudhune
The bank’s group chair-
man, Susan Mudhune, hailed the Government for
enabling them realise their vision of providing banking
services to Ugandans and more people in East Africa.
“The opening of KCB Bank Uganda fits in with our
vision of being the best bank in the region. We have put

the best facilities in place for personal and corporate

banking,” she said in a statement.

Chief executive officer Martin Oduor-Otieno said the
bank would provide a full range of services. “We are con-
fident we shall meet the expectations of our customers.”

Oduor-Otieno said in two months, the bank would open
two other branches in Kampala before expanding to the
rest of the country.



KCB — Group Results

D:uh Monitor
™ October, 2008
Pagc 40

"KCB profits shoot up despite *

global financial melt-down

64 per per cent reported
in pretax profits

Ugandan banks still
safe from melt-down

Walter Watula
Karmpala

As huge American and Euro-
pean banks declared Josses
i business last week, Kenye
Commercial Bank announced
 hage lesp in its financial re-
sults an indicotion the East Af-
rican benk’s cowld be safe frons
the fimancial mess in the West.

The bunk reposted o 64 per
cent increase in pre-txx profits
for the first nine months of this
year (n comparieon with its
2007 eaming during the same
pesiod. Unandited results
released by the company on
Friday show that Kenya Com
mercial Bank (KCE) which has
8 presence in Ugands carmned
a profit before tax of Shsllé4
billion up from Shs70.4 billion
by September 2007,

On the contrary ailing West-
erm banks roported losses in
thousands of biilions of Ugan-
da shillings in the same period.
American bank Wachovia re-
ported = $24 billion loss- the
biggest for any US lender, Citi-

£roup announced a loss of $2.8
bilion, while Merrill Lynch
Jost $2.9 hillion.

In Burope Switzerland bank
Credit Swiss also announced
s one billion dollar loss follow
Ing another bad performance
declaration by UBS AG -the
worldshiggest manager of peo-
plo’s money. The losses were
atributed to their ballooning
bad house Joans (write -cowns)
and credit losses which were
sparked off by folling prices of
house in Amerca

In Kenya, My Martin Odu
or-Otieno KCB Group Chiel
Executive said that their
healthy returns were boasted
by Increased interest and for-
olgn exchange Incomes which
stemmed from incressed active
Jthes In Kemya'scapital markets
“We are pleased to announce
3 steady improvement in cur
trading results that genes-
ally reflocts the momentum we
have witnessed in the business
over the past couple of years®
said a jovial Oduar-Otieno
while anmouncing the results
in Nairobi on Thursday.

The bank’s nel interest in-
come which is the life line of
banks incressed by 29 per cent
to shout She!77 billien from
Shs)36 billion o the same pe-
riod last year, Earnings from
foreign  exchange doubled

to Shs224 billion wp fram
Shsi2 2billion.  Net lnmm
is the difference between the
amount of money the bank re-
ceives from inlerest on assets
like commercial loans, person-
ol mortgages, mines cash e
bank pays out 1o ity customers
= interest.

“Wo are on target to deliver
200d results for the full year

‘Weareon
todeliver
results for the full
year based on our

performance todate’
Oduce Othems.
B Gyt

based on our performance to
date”, sald the Chiel Execu-
tive. KCB's total Joans and ad-
vances also grew by 53 per cent
to stand at Shal 763 billlon up
from Shsl, 265 billkon in 2007
due 10 its growth (s busincss
arising from a growing econo-
iy, increased marketing and
improved  relationship man-
ageroent of the bank,

The confidence he projects
was alsw suunded by Bank of
Uganda’s Governor Emmanuel
Muteblle who sald Ugandan
banks are safe from the global
financial turmodl. “1 don’ be-

lieve, that the credit crumch
will impact on our fimancial
sector because banks in this
oountry are not expased to tox-
ic debt like those in advanced
economies,” he told journakist
o6 Thursday Lt week

While KCB and other banks
could meet this year's targets |
their 2009 earning will most
be hit by the financial crisis
which is now slowing business |
and the flow of cash across the |
globe. Foreign exchange will |
equally not be a weapon of sur-
vival because foreign unwun
are said to be shying swas from | |
African markets in the wake of |
Increasing interest rates in the |
West, collapse of businesses, |
and company job cuts that
could affect Afticans working |
in the Diaspora, |

KCB has the widest Indig- |
enous fookprint in Esst Africa’ ,
following jts establishment |
in Uganda, Southern Sadan, |
T in and the i di
opening of ity first Rwandan
branch next week The bank
started operating in Uganda
in November 2007 and now
has three braeches with a fo-
cus on eight mare by end of
2009, "Our bushivess in Uganda
is picking up well and we ex-
m 10 return a profit within

the projected period” said Mr
Oduor-Otieno.
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KCB Registers Shs1 19bn Proﬁts

KCB group CEO and Kefa Bosine KCB head of

QMW,MW
. The ot a press conference held in Kompala recently

g.m bank announced the jump in
{Photo by Moses Ssemakulo)
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KCB unveils plans to list on
Uganda Securities Exchange

KCB to be the tenth
company to be listed

Bank’s profits swelled
to Shs120billion

M
Kampala

Kenya Commercial Bank
(KCB) has announced plans *
to list on the Uganda Securi-
ties Exchange before the end
of the year, a development

¢+ hat will increase the number
of tradable companies at the
itock market.

According to the KCB Group
Chief Executive Officer, Mr
Martin Odour-Otieno the com-
pany has received approval to
sross- list on the Uganda Se-
writies Exchange (USE) from
il the necessary regulators
ncluding Uganda’s Capital
Varkets Authority and Bank of
Jganda,

"This will give opportunities
o Ugandans to not only be our
ustomers but also sharehold-

rs in this bank that’s making

difference in the lives of the
wople,” Mr Odour-Otieno said
~scently at a press conference
1y Kampala while highlighting

the benefit of the bank's list-
ing: Since its establishment 11
months ago, KCB hag attract-
ed shout 7000 customers of
Uganda's estimated three mil-
lion bank t holders,

Uganda in November 2007
opening its first branch on
Commercial Plaza in Kampala,
After attracting up to Shs2]-
billion in deposits, KCB has
d two more branches in

Mr  Odour-Oticnos  an-
nouncement follows  rev-
elations made last week by Mr
Japhet Katto, the chief execu-
tive officer of Capital Markets
Authority that two firms are
supposed to list on the ex-
change this year. Besides KCB,
Uganda’s National Insurance
Corporation (NIC) and Kenya's
Equity Bank are expected to be
listed soon. More details and
formal announcement of KCB's
listing are expected to be made
publicby the USE In November,
If cross. listed in December,
KCB will be the tenth company
to be listed at the USE, in addi-
tion to Bank of Baroda, DFCU
Group, Uganda Clays and Stan-
bic Uganda among others.

KCB is & public listed com-
pany on the Nairobi Stock Ex-
change (NSE), and will also
be the fourth company to get
cross-listed on the USE after
East African Breweries Lim-
ited, Kenya Alrwayx, Jubilee
Holdings Limited which has o
presence in Uganda,

KCB flung its doors open in

’

Uganda and plans to open four
more this November when it
muarks its first anniversary.

The bank has also spread its
footprint to Southern Sudan,
Tanzania and will at the end of
this week open itsfirst branch
in Rwanda, and Zanzibar in a
fortnight,

KCB is one of East Africa’s
most profitable financial insti-
tutions and has withered the

‘KCB has received

Mr Martin Odour-Otieno
KCB Group Chief Exacutive Officer

Kenya's post-election insta-
bility and the global financial
turmoll to announce a growth
of 64 per cent in its 2008 third

quarter profits. Quoting the
companies results for the pre-
vious nine months, Mr Odour-
Otieno said the bank’s profits
before tax had surged to about
Shs120 billion up from about
Shs74 billion, The Group’s prof-
its after tax have also swelled by
more than half to about Shs83-
billion up from Shs49billion in
the samé period last year.

Following its simultaneous
expansion in the Great Lakes
Region. the company’s assets
now stand at Shs4d.3trillion
which is almost 11 times the
property and debts owned by
Development Finance Com-
pany of Uganda Group (Dfcu)
which is also eyeing the East
African market.

The bank will make its entry
on Uganda's stock market at a
time when global stock markets
are plunging to their lowest
levels on the back of loss mak-
ing financial institutions and
companies which are directly
interlinked with the mortgage
industry in the US and Europe.
But Mr Odour-Otieno said,
“1 do know that international
prices of stocks have collapsed
even in Nairobi but I confirm
that the fundamentals of our
business (capital, liquidity, bal-
ance sheet,) all remain strong™, |
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— Biz Flex

T KCB launches new
products for S.Suda

BY DAVID MUGABE

KAMPALA, UCGANDA -
Last week's launch of
KCB's new set of
Mnancial products in
southern Sudan is
expected to spur business
volumes in the region.
Dubbed KCB Biz-Flex,
the financial solutions are
almed at facilitaing trade
for people doing business
in Southorn Sudan and to
mainly do away with the
risks of carrying hard cash
in the very volatile routes.
Southern Sudan emerged
as a vory lucrative area for
dolng business after the
signing of the
comprehensive peace
agreement in 2005. But the
region, once an area of war
and turmoil, lacks proper
infrastructure and services
which facilitate business.
KCB is the only
established financial
institution in southern
Sudan and with the launch
of the new products, the
turn around time of doing
business is expected to be

o —

shortenec.

The services will make 1t
ovasy for traders to roceive
and remit payvments; allow
foreign exchange
transactions, trade
financing, asset financing
and gives easy accessibility
to business loans aimongst
othersa,

KCB Uganda managing
director, Mr James Agin
said the bank had found it
necessary to offer the
product because traders m
Southern Sudan were

facing serious challenges
dolng business there
especially when it came to
money transfers. Agin said
KCB bank would greatly
mitigate the risks traders
faced when carrying huge
sums of money or when
they need o conficrm
payment before delivery of
goods.

"KCB Biz Flex will
ensure that traders can
send or receive payments
and make confirmation of
the same before they

e ]

W, o e S

KCB OFFICES IN KAMPALA. The bank has launched a new set of financial products for Southern Sudan.

dispatch theilr merchandise
which means they do not
have to worry about the
risk of traveling with cash

or the possibility of not

getting payment once goods
are delivered,"” said Agin.

Agin revealed that in the
past, traders have been
waylaid by thugs and some
have lost money and their
lives.

Since it opened its first
branch on Kampala Road
last year, KCB Bank has
embarked on an aggressive

expansion plan that has

Sudan is especially
Important because it
open access for Souther
Sudan traders o the
extensive network in
Africa.” said Agin. KC
the only Milly fledged

commercial bank with

locluding Northern
Uganda coupled with

cement it regional
supremacy, KCB is
to enter Rwanda and
Burundi in 2008.
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KCB new branch drive”

¢ B Barde i) g

boosts regional trade

KCB' toal assetsin.
Uganda spur to Shs60b

et

Mbatau Wa Ngal
Hoima

The launch of the Kenya
Commercial Bank (KCB)
Ugandi branch in Hoima last
woek completed the group’s
strategic plan of linking peo-
ple doingbusiness in the dis-
Lrict with their counterparts
in Southern Sudan.

*Our presence in Southern
Sudan and East Africa offers
our customers unrivalled
seamless services across the
region by allowing them to
deposit or withdraw money
through cheques or auto-
mated teller machines,” said
Mr James Agin, KCB Bank
Uganda managing director.

Mr Agin sadd his team was,
“in the process of accessing
the needs of the rural market
and would soon rollout sp-
propriate services to support

nesses (SMEs), agriculture
and low-income earners wha
require to open and operate
neepensive accounts”

Apart from the launching
of the Gulu and Lira branch-
¢, the bank has aggressively
moved to facilitate trade be-
tween Uganda and Southem
Sudan by opening the Ben Ki-
wanuka branch and its recent
launch of the Biz Flex, which
offers an array of services
talloured 1o case business be-
tween the two countries.  »

He said KCB has exten-
sive experience In support-
ing the retail sector and that
the bank will continue to in-
crease its presence in these
areas to link it to the regional
network

Traditionally. he said the
retail sector in most develop-
ing countries account for 60
per cent of GDP. He zaid it
was worth investing in Ugan-
da, a country with a growth
rate of 7 percent.

Mr Agin said that the bank
has received overwhelming
support from all the com-
munithes where it bas set
up branches. He said, “KCB
bank is registering phenom-

enal growth inall our branch-
es including the new ones
in Gulu and Lira which isu
elear indication that the un-
banked population in north
and north-eastern regions
of Uganda are beginning to
warm up to formal banking.

o honywe
Sudan and
East Africa offers our
customers unrivalled
seamless services
across the region’

&_l"
O3 Bk Ugarcs Maragg Desscior

This is demonatrated by the
80 per cent growth of new ac-
counts in new branches with
Hoima alone reglstering over
1,000 account holders in only
one month of operation.

KCBs total assets have
grown to Shse0 billion while
its loans have hit Shs16.5 bil-
lion within the one year of its
operation in Uganda.

The bank’s customer de-
posits have grown to Shs37
billion to date, and it is ex-

pected that KCB Bank which
posted an Impressive 64
percent growth i profits be-
fore tax in the thind quarter
of 2008, will deliver

tional growth yet aguin, ~
projocted.

ing at the launch,
th?m Deputy Prime
Minister, Mr Henry Kajura
hailed KCB for extending its
service to the district.

“We are delighted that
the KCB Bank has come to
Hoima and it has promised
to look inta the issue of pro-
viding credit to farmers and
small-scale business people
in rural sreas. We hope that
the products the bank intro-
duces in these arcas will go a
longway in improving the so-

cial and economic welfare of

the rural people,” he said.

]
!

2nd Deputy
KCB Bank, Jomas Agin

KCB
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KCB TO DEVELOP AGRICULTURE
IN NORTHERN UGANDA

o~ ——.
- P -

A ,u“ -

| By MICHAEL KAKUMIRIZI
Bank

Director

The Managin
KCB in re-

. James
i th S off ficial lgg 2
e Of open
:ﬂhe Gulu branch on
y. Agin confirmed:
'\No aro going to ensure

B I g e RSk T ek

a
the district.™
He said KCB is dolng
business with people
the district because ot
the ready market avail-
able across Southem
Sudan “We are aware
the peopla of Gulu

a ﬂculmrnnm
.,..9::" on we are
axtandi thase services

to them.” Agin added.
He said: “You should

have no doubts about

the global crisis. We

are still in business and

therefore there is no

gause 1O Worry. ot
peaking as

Guest,

bene
tacility for agriculture.

KCB Gul the Ma Di Jame: L
T 15 MLt i oeing Dicector, Jomes Agtn (U

that residents who Join
our bank shall ba In

He joked: "In Gulu we
have no robbory apart
tricke

KCB also launched an
other branch in Lira dia—
trict in the busy weekend
schedule in the northaem
part of Uganda.

n noted that the bank

more branches

in s of the
country to uplift the
standards of the n
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lQiTN offers upto 99pc ¢

The company says its scheme could
become the standard in the region and
elsewhere. MICHAEL WAKABI reports

TN Uganda has delivered what

it believes will be a decisive
blow traded in the tariff war that
has been going on in the country’s
four-operator markets.

The company says its revolution-
ary tariff scheme is likely to become
the standard in the region and mar-
kets the world over, after MTN sold
the controlling software to cellu-
lar switch-gear maker Ericsson for
commercialisation.

Dubbed MTN Zone, the per-sec-
ond based tariff uses a dynamic dis-
count tool that offers subscribers as
much as 99 per cent off base rates,
depending on network status at any
one time and location.

“We believe that this is not only
an innovative but a sustainable tar-
iff scheme that is going to be around
for a very long time, because it tran-
scends the current promotional tar-
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originates, transmission capacity
and unused capacity at the switch-
ing centre,

Discounts ratios offered at the be-
ginning of a call will hold through
until termination even if a caller
watlks into another zone. They are
calculated off a base of Ushs (0.04
US cents) per second for on-net
calls,

The other dimension of the sys-
tem is that it helps to optimise
network usage by attracting traffic
during those times of the day when
usage would ordinarily suffer signif-
icant dips below installed capacity.

The scheme effectively puts MTN
in the league of Western telecom op-
erators who have been leveraging
their huge subscriber numbers to
affer rock-bottom tariffs,

However, Mr Van Veen says he ex-
pects other operators to adopt the

That means even MTN’s competi-
tors in Uganda and the region who
are supplied by Ericsson can poten-
tially get access to the technology
and introduce similar products,

r

.in tariff war

o

\.

™.
- L )
e Morgan Mbabazi -
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Bujagali power
project on course

Ismall Musa Ladu &
Martin Luther Oketch
Kampala

0 August 21,
2007 President
Yoweri Musev-
eni and the Aga
Khan, Prince Ka-

,dm al-Hussaini, the spiritual

leader of the Ismaili Muslims,
laid the foundation stone for
the Bujagnli hydropower dam
on the River Nile in 3 show
of commitment to address
Uyndu’tenergydeﬁch.

The 250 MW project, co-
financed by the World Bank
Group, is a major ecomponent
of Uganda’s answer to the
electricity supply gap that in
recent years has made roll-
ing blackouts a daily
for Uganda's residents,

Many Ugandans have kept
A o ot Biow
;:cr.lhem light seems to

Director of Bujagall Energy
Limited told Business Power
last week.

Mr Glenn Gaydar told Busi-
ness Power that the project
is on course but hefore the
other phases are rolled out,
the success of the first phase
must be evident.

“Between August and Sep-
tember next year we will have
the first phase (with 50 mega-

Between August
and September
next year, we
will have the
first phase

mmgleted

watts) complete,” Mr Gaydar
said adding: “We will then
testitand sce how:tgocannd
another one will follow.™

‘The $860m project, which
will generate 250 megawatts
of electricity and ultimately
bring an end to the rampant
load shedding, has so far been
the country’s biggest project.

This project is expected to be
complete by 2012.

It iz anticipated that once
commissioned In 2012, the
250 megawatt, run-of-the-
river hydropower plant on
the Victoria Nile, will re-use
water flowing from two ex-
isting upstream facilitios to
generate electricity, The ad-
ditional power will increase
supply to the national grid at

to elcctﬂclty, making it one of
the lowest per capita energy
consumption rates in the
world.

Hoapihls schools, busi-
fer load sheddiug ‘f«x‘%‘y
er ca
these shortages, which have
stunted Uganda’s economic
growth by an estimuated one
percent of the country’s gross
domestic p!

To alleviate the energy
shortage, Uganda has had
to rely on thermal power, a

Acrial views ¢
at Bujagali Hydro- -power
Project,

more
enenty generation that, in
part, caused a significant
increase in the price of
electricity by roughly i
100 petcent in 2006.
Toimprove on power
supply, Uganda de-
vised a strategy aimed
at promoting an ef-
ficient power sec-
tor, one that would
offer an increased
role to the pri-
vate sector for
future  develop-
ment, provide adequate, re-
liable and least-cost power
generation capacity to meet
the population’s demand and
increase the percen of
rural households with
access to electricity in an ef~
fort to help revitalise rural
development,
Thecountry passed and inm-
plemented a new Electricity

Act and established the Elec-

going work

tricity Regulatory Authority;
unbundled the state-owned
electricity company into gen-
eration, transmission, and
distribution agencies; con-
ceded generation and distri-
bution facilities to the private
sector; established a Rural
Electrification Agency and
approved the establishment

obs at the peak of construc-
tion).
'l'heemterofthe project
- Bujagali Energy Limited
- i a consartium of Ameri-

(1PS) and the Uganda govern-

ment. IPS is an affiliate of the
Aga Khan Fund for Economic
Development.

The consortium put $190
million into the project while
the rest are loans, mainly
from the World Bank Group,
the Buropean Investment
Biank and the African Devel-
opment Bank.

+
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HIMA CEMENT IN $108M EXPANSION"

BY JEFF LULE

XPANSION

wark of the

Hima cement

has started.

$108 million
has been secured for the
construction' of the new
plant adjacent to the old
one in Kasese.

The project, which
was contracted ro CBMI1
Construction Company, a
pioneer in Ch..‘iix:;‘s. c:;’
ment enginee indus-
try, is funded by Lafarge,
which specialises in
building materials.

Site manager Bernhard
Farnbauer said this was
one of the biggest invest-
ments in Africa and the
first of its kind in the re-

won. Business Vision
earnt that this was
aimed at increasing pro-
duction capacity to meet
the local demand.

Speaking during a
media tour of the expan-
sion works, Hima Ce-
ment managing director
David Njoroge said the
sh209.5b new plant
would increase capacity
from the current 375,000
fonk to over 830,000
‘tony of coment.

will

which has been rapidly
growing making Uganda
@ net importer of co-
ment,” Njoroge said,

He added that the in-
vestment, expected to be
commissioned in 2010,
would have a significant
impact on the economy
and socio-economic wel-
fare of the people in
Uganda.

“Our investment will
contribute to economic
and socio development of
the country. The direct
and indirectr employment,
our payment of central
and local government
taxes and our use of in-
puts,” he said.

Njoroge stressed that
E{‘i’mn Cement b_.a?‘ong

top tax payers in
Ugn& ,wilg:.nn annual
wage of bill of over
sh4.2b.

Hima Cement Lid was
15" among the top tax
payers in the country
with a total of sh24.9b in
the 2005/2006 rankings.

Njoroge added that
the company pays an an-
nual electricity bill of
sh6.6bn.

The UMEME corpo-
rate communication
manager, Robert Kisubi
said: Flima was among

ity bills though he de-
clined to reveal the bills
adding thar Hima was in
the right position.
Njoroge said: “With
the latest technology and
complying with the La-
farge group environmen-
tal standards, the plant
will be within the global
environmental standards.

We have been involved in

tion programimes in the
arca and we have planted
over 500,000 trees in
seven years and we in-
tend to plant other Tmil-
lion traditional trees by
20117

The company has
spent sh500m on com-
munity welfare pro-
grammes. It provides free
anti-retroviral drugs to

gives volunrary counsel-
ing and testing to staff
and the Hima commu-
nity. The plant manager
Allen Mate said, the
company has unstead
power problem. *We rrad
o buy o generator worth
$1.8m as alternative
power source and we are
making an additional in-
vestment of $1.5m ina
gas conditioning tower.”
Mate explained. This had
led to an increase in pro-
duction costs and hence

_the price ‘of ccmcn:,hb

added. -

' Marte said they also
AIVE A AN POWEr Pow-
erwhere it is only limited
to the local people who
are not skilled. They
have 259emplouyees and
300 contract workers.

~ He said the problem

‘this had been improved

through investng in scaff
development in relation
to Lafarge system of con-
rinuous skills improve-
mement. The company
has also carried out
training to the locals and
interns from various uni-
versities for further skill
enhancement.,

Mate said the current
plant had come of age
and could not meet all

~ the standards in different

tries in 1971, Lafarge

‘nificantly increase pro-

Jocal and export demand.

Hima took ownership
of the plant in 1994 from
Uganda Cement Indus-

through Bamburi ac-

quired the plant in April
1999. $15m was injected.
since acquisition increas- |
ing production from
120,000 tons to 375,000
tons. However, Njorog
(MD) said, with the new
m:. the company.

PES O OVErCOmEe most
of the challenges to sig-

duction to meet both l

He said the project is
being funded by their sis-/
ter companies and their
savings. Hima is a sub-
sidiary of Bamburi Ce- |
ment which is part of
Lafarge East Africa,
Baburi Group is the lead-
ing producing and mar-
keting Group in the
Eastern Africa region.

Its subsidies include
Hima Cement (Uganda),
Bamburi Special Products
and Lafarge Ecosystems.
Bamburi Cement is a
subsidiary Lafarge spe-
cialiging in building ma-
rerials with top rankings
in all its business: Ce-
ment, Aggregates and
Conercte and Gypsum,
Lafarge is represented
with in 76 countlrits and

‘5.
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Youth throng Tusker auditions

COOW RBAICNA

ANY yDUIF pooplo
Lo sardon

Hall on Saturdnx 1o audi-
tion for the T r Projoct

Fame.

Some had talent, while
others were modioore. but
thoy all had one droam — to
becoma overnight super:
stars!

Ono Anthony Dallkoowa
who c.lnm:’ud to bg ‘vory tal-

shattered aftor hoe was Ais-
3unnn<m for milure to pro-

woo a valid ldentity card,
which was one of the
requirements for the sudis
tlons.

He s nﬁz‘n’tm Praject

o him. e had to Toave.

furned up, only the most
fve four will be

Fame cinls (o lend him
#h5,000 %0 that he could The auditions were con: IMpPress’
wmequire an ldol\llt&/ card. ducted by Endomol, the solectod to join anothor six
The P6-dropout’s droams producers of international- a nnd four
were crushoed when he wian ¥ accinimod reall Tanzania. All them will
that ho wis aX shows such as iy thor o the Tusier P;g)oc‘
me Academy in alrobl

Arica.
out of the thousands that for soven woeks.
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Project Fame auditions on

he much-acclaimed Tusker
Project Fame (TPF) audi-
tions are on today at the

‘Garden City Exhibition Hall in

spite of the fire that gutted
Uchumi Supermarket Stores last
week. The organisers of the event
have assured participants that
the audition venue was not affect-
ed and that the process, which
will be conducted by Endemol, the
producers of internationally

| acclaimed TV reality shows such

.
.-

.

as BIG BromerAfﬁu. wmgoonas

mence from 9:00am to

Those that perform well will be

called back for a second chance to
impress the judges on Sunday
September 17, 2006. The four con-
testants selected will join another
six from Kenya and four from
Tanzania at the TPF Academy in
Nairobi. The winner will be -
announced on December 17,
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FIFA, Emirates Airline sign $200m patnership deal
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Emirates launches WC

"y .

EMIRATES Alrlines yes-
terday launched a throo

finaal,

A grand draw of the
romotion co-sponsorod
>y The New Viaton
Cupital M. UBC I'V and
SMS Media will uanveil
_t.l:e three winners on May

FEmirates Alrline, official
partnors of soccer's
Diggest show. will 11y the
winners for the final on

Sulaiman, set the promos-

tion

in motion at their

Sulmiman

almoan added, “This
is keeping in line with

nheld where nan assort-
meoent of itoms from
Emirates will yo to win-

ners.

Thirty-two teams will.

take “rt il the event
with o being repre-
sented by Tunisia, Ivory
Coast, Angola, Chana

anda Togo.
Former
CGermany will set

holdors

the

NI

APRIL

SDAY,

<

WEDNLD

17
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Debai - FIFA yesteniay sznounced of offilation 10 FIFA oves iz tig24 w
that Emirstes Arkne (rizht) has year petiod

tooked a firsd-class ticket o Lae
Yeart of #ocid Sootbal by signing
up 25 & FIFA Partcer from 2607 Lo
¢ In the categary Altlint
Passenger Services N
This pactnership, seabed by FIFA
President Joseph Blifter and
Exrates Geoup DS Shelkh
Abrwed bin Saeed Al-Makioum B
Dubad is the lupret spersHchiy
deal the akrine has epfered info &t
3 v of USD 1% millioa end
ancersoores tbe endurieg sppeal
of fockbell i
Smrates beoomes the sixib and
final PIPA Pertnet joining acidas,
Hyundal, Somy, Coca-Osta and V isa
i the 10p ties of the weeid footbell
govemirg body's new spoarocship
prograease {hat awands six oh
chip corporations the kighest level

Emerales w1 enjoy r;r% spomsct-
$p rights to'all FIPA ccmpett
toas. iclading the M1¢ FIFA
Sosh Afmca and e

¥ d O, 15 well a8 t0
the body’s special events )

Brindes’ associstion with FIFA
Pezer in N3 when A was a2
Official Partaer of Lhe FIFA Wocd
Youth Championship in the Uit
And Emirates. Secn The aln:
thes. signed up & ope of 13 Official
Partrers of Wb 2003 FIFA Workd
Oup Gernans

“1 am {mmensely proud that this
prostigious and suecesshi arioe
has once again dacioed to place s
fiS m FIPA md fookbal - this
time at a3 even higher level and
¥2h & hogerdema commimeat,
said FIFA caief Joseph Blatter

Arsenal’s Henry flies Emirates Airbus

24! in the cockpi! of an Emimtes aircenft in the UAE

ARSENAL striker
Thierry Henry enjoyed
e experience of Oy
in an Emirates Night
simslalor with captain
Hassan Al Hummadi ut
the Emirates Aviation
College, In Dubal this

weex,

Thierry Henry It In
Dubmi cn holiday and
WAS (Keen o see Lhe

weelk promotion whose i
three winners will watch Koop dlscoverng » . O ¢ of  mirates
the soococer World Cup Weekly draws will be Emirstes Stadium will

become the now home
Of Arsenal Football Club
and from the 200672007
fociball scaxon

At-the same tme
Emirates will become
Lhe clutys shirt sponscr
for eight’ years afer
signing & mltl-million
pound dexl laat year
Henry Wis aecompa

July 9 in Germany. IKick Maunpala ofMces, event roliin againsat sied by Emirates cabin

ol"ir}n:‘.]uno s “We want Ugandans to Costa  itiea. ino o the e
Imiirates Ugannda  asron bo Pnrt of the unforget- Olympic ELTTS SEFEE Y in SNOMANIR, . W o

monager Saced Khalifa table World Cup experi- Munich . Toomadd

The visit was planped
to consolidate Arsenal's
Lnrtnerrmy with

Criruates.




EVIDENCE OF
OUR WORK

UBL - Responsible Drinking Campaign

WINNER!
Best Corporate Social Responsibility

Campaign — Consumer Issues: PSFU CSR
Awards 2013
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UBL (right) hand over a certificate
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Red card launched to
prevent drunk driving

By Oyet Okara

olice and Uganda Brewerles
Limited have launched a red
card campaign dubbed zero
tolferance to drunk driving. This
campalign is aimed at reducing
accldents caused by drunk driving,
especially during this festive season.

Andrew Kaweesi, the Kampala
Metropolitan Police Commander noted
that locking up drunk drivers in police
cells is not a solution that can completely
curb drunk driving in Uganda.

“"We need to find ways of helping
Ugandans help themselves go home
after drinking alcohol. | appreciate this
Initiative of the red card campalgn,”
he sald. Kaweesi explained that in
this campaign, one is expected to call
a special hire driver, who will drive

one In his or her car safely home after
consuming alcohol,

Last year's police report shows that 289
accidents occurred as a result of driving
under the Influence of alcohol or drugs.
The central part of the country registered
the highest number of accidents as a
result of drunk driving,

The police metropolitan boss urged all
police officers to support this initiative
and said police officers will undergo

specialised training to curb drunk driving,

Kawees! urged road safety activists to
work with Police to streamline operations
aimed at reducing road carnage accruing
from drunk driving. He was representing
the Inspector General of Police, Kale
Kayihura at the unvelling of the red card
campaign at Kibull Police Tralning School
in Kampala. Some of the stakeholders in
attendance were city special hire drivers

and bar owners.,
Alssdair Musslewhite, the managing
director at Uganda Breweries Limited,
sald the red card initiative will seeck to
offer alternatives to people who drink
and drive through adoption of substitute
drivers. Substitute drivers are individuals,
whao will be vetted by police and they will
drive patrons safely at home in their cars,

"At UBL, we believe that this initiative
and the partnership with police can
reduce the current rate of accidents In
Uganda, which are as a result of drunk
driving from 60% to 80%.

Statistics for 2011 released by police
Indicate that 26.4% of total accidents in
the Kampala Metropolitan area occurred
between 11:00pm and 7:00am. Fatal
accidents constituted 8.5% of accidents
that occurred between 11:00pm and
7:00am.
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catch-wup

- Ax thhe Tfea fwve
SEeEasorn et i, thhe
Police anmnd thhe East
African Brewvweries,
vestercday rolledcd outr
A Jooint carmipoaiagn,
airmaoact at causinog
behavioural change
and combating
roac carmacge by
raociucing incicdenmts
Of clrimk-clriving. The
cCampaicgrn, which
Aalso bhbrimgs o bhoarcad
Ovwhnoers of cdrimkimeg
j<oimts, calbh operators
anmndcd thhe public, seceks
O create avwarameass
about thhe cangers
of cdrinmnk cdriving by
affering altermatives.
Lindcder the
cCampaicgn cdutsbhascd
the "Racd Carcd” withy
thhe thheme "Zzaoro
tolerance to cdrinl
cArivimeg, 200 traffic
police officers will bhe
trainmned to eemhance
thearir ability to clese
with thhe vice.




EABW

24th — 3rd Dec, 2012

Page 16

The Managing Director of Uganda Breweries Limited Mr. Alasdair Musslewhite (L)
hands a Red Card to the Kampala Metropolitan Police Commander Andrew

Kaweesi. The Red Card will be used to curb drunken driving in Kampala. Photo:
Winnie Mandela.




Uganda issues ‘Red Card’ to drunk

BY WINNIE MANDELA

EAMPALA, HGANDA - The
festive season is already here,
and many people are filled
with excitement.

- And, to some people like glco-

halics, it's time to fill their stom-

whs,

"To curb this, this season, The-
Ugganda Police Force and aleohol
makers Uganda Breweries
Limiited have started ‘the “Red
Jard" just after the “friends
forr't let friends drink and drive
ampaign” aaa,tneasumf curb-
ngﬂruukﬂnmg

1

"Thig is alse intended to reduce
the levels of road accidents espe-
cially during this festive season.

The Red Card campaign whose
major theme Is “zero tolerance to
drink driving” aims at introduc-
ing replacement drivers for peo-
ple who have consumed a lot of
alcohol as a way af reducing on
the road accidents.

In this campaign a driver who
has heen drinking is expected to
call a replacement driver who
will take him homie in his car or
2 hired taxi in cases where the
person drinking has no car.

-According to the Uganda
Breweries Limited, replacement
drivers are goingto be pofnted

out by the police who will later
distribute thelr numbers to bar
DECPTIBtOTS..
During this laimeh, the
Managing Divector UBL Mr,
statistics from Police showed a
growing trend of alcoholism
among the young adults, He
attributed this increase to moral
ﬁegenmhmi among foday's

“ﬂvaﬂable mfm'nminnﬁmm
palice indicate that thereis 8.
growing trend of drink driving
among the young adults and it i
fior Lhiis reason that UBL has
come up with this inifiative to
%ﬂmtém&'l}ehaﬁur change

among the young adults,” said
Musslewhite

The traffic police officers were

applauded for their great work.
and UBL promised to train 300
police officers during this cam:
paign in 4 bid to improve safety
on the roads and ensure that
quality is observed,

‘The Assistant Inspector of
Potice for Kampala Metropolitan
region; Andrew Kawessi com-
mended UBL for such a great
endeavor,

‘He promised to work hand in
hand with them in the curbing of-
drunk driving.

However Mr. Kawegsi was also

disappointed at the vate of acci:
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ll*mpm and 7 lﬁm mﬂﬁerfatﬂl
accidents constitute 5% of acci-
dents that occur around that time:
which are cases of alcoholism,”
Die explained
Ugﬁnﬂﬂﬁs’hauldhemmcﬂd
that the red campaign is going to
bear positive impacts on the soci-
ety as the levels of accidents
caused by alcoholism will be cit
h'emmﬂmnsly
Many people mllﬁithﬁir

--ﬂmmamﬂt runk driving
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UBL, police fight road accidents

The Police and Uganda Broeweries
Limited (UBL) have teamed up to
reduce accidents as the

festive season kicks 3

In 2007, U; was ranked the
world’s lea consumer of alcohol,
a to the World Health Ox-
manisation’s Annual Global Alcohol

Consumption Index.

Under a partnership dubbed, Red
Card, a patron (driver) who has been
drinking, will call a replacement
driver to take him home in his car.

According to UBL, the replacement
drivers will be vetted by police and
their contacts given to all outlets that
sell UBL products.

The cost of the transaction is In-
curred by the patron. Alternatively,
patrons can also call accredited taxi
cab drivers to take them home.

Replucement or taxi cab drivers
work in pairs and are driven back to
thelr bases by their colleagues, after
dropping off patrons.

The 2011 statistics relensed by
police show that 26.4 per cent of
road accidents that happened in the
Kampala Metropolitan Aroa occurred
between 1ipm and 7Zam.

Fatal accidents constituted 8.5 poer
cent of accidents that occurrod be-
tween 11pm and Zam.

The commander of the Kampala
Metropolitan Police, Mr Ancdrew

Kaweesi, said the time of the acci-
dents shows that they are a result of
drink driving.

Speaking at the launch of the part-
nership at the Criminal a-

“The bigger impact of the cam~
paign will be change in bohaviour,
attitude and the culture of Ugandans
when they have consumed alcohol
beyond the legal llmit and are not in
po:‘i.uon to drive,” Mr Musslowhite
s

“We are convinced that this quest
for behavioral e will improve
the relationship of the drinking citi-
zenry with the police while offering
business opportunities to replace-
ment drivers.”

According to Mr Musslewhite, 300
traffic officers will be trained on how

: paign works.
Mr Kaweesi said the campaign was
a step forward in curbing accldents.

“It will augment police efforts to
ansuhr: that crime is prevented lv‘w]lhlle
also h ing traffic Cers avo.
some o? the occupational hazards
they have boen facing,” he added.

By Solomon Arinaltwe

e —

fBeer firm fights drink-driving

)

R st s 2, A S—

Uganda Breweries Ltd
(UBL) has struck an odd
ipartnership with the police
to fight drink-driving this
festive season.

Dubbed Red Card: Zero
Tolerance to Drunk Driving,
the campaign will offer a
soft landing for drunken
motorists in Kampala who,
instead of being arrested
and arraigned in court, will
instead be driven back home.

Launched .on Monday, the
six-week-long campaign
follows a realization that

he number of accidents
related to drink driving are
on a steady rise in Kampala,

w. !'h' _his services,” Wab\\'.im. told :
‘!%’ mmﬂ ,_";.7;‘.‘-:‘-;"«. SEPPEVL TR

by Police. Police has in the
past slapped hefty fines and
‘named and shamed’ regular
offenders by publishing their
faces and names in the media,
“Thisisjustasupplementary
effort to the various anti-
drink-driving campaigns that
are currently running,” UBL
publicist Richard Wabwire
told guests at Kibuli Police
Training School on Monday.
Wejuli explained that the
Red Card campaign would
display telephone numbers
that drivers can use in
participating bars.

"‘Alr"ou have to do is
simply dial the number
and our driver will come
and drive you home safely.
You only pay the driver for

guests, explaining that the
campaign will eventually
spread out of Kampala after
the festive season.

The drivers in the campaign
are drawn from the
Association of Special Hire
Drivers and Taxis (ASHDT).
The police has deployed
300 police constables in the
campaign,

“Wehave come toappreciate
that drinking is part of our
culture but we must do it
responsibly to-protect lives,
We aré giving motorists a
chance to drink without
fear of being arrested,” said
Kampala Mefropolitan Police
commander Andrew Felix
Kaweesi.
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The Uganda Breweries Limited managing directoi', Mr Alsdair

Musselwhite, signs one of the certificates that were handed to the
Uganda Police in commemoration of the UBL Police Red Card Drunk
Driving Campaign in Kampala recently. COURTESY PHOTO.
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B UBL External Affairs Director Richard Wah wire receives winners certificate in theNUgan a Corporate Social Responsibility (CSR)
Awards 2013 in the Consumer Issues categoryfor their Responsible Drinking campaign, from Dr. Maggie Kigozi last Friday. The awards
were organized by Uganda Private Sector Foundation (PSFU) in conjunction with Uganda Manufacturers Association {UMA) and GIZ, 1,

To advertise in Elite Farmer Pullout! Call 0774 108 978, Ei
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EVIDENCE OF
OUR WORK

WATER OF
LIFE

UBL — Water of Life Campaign



WLLKIE

el
&

V4

R s e e

T

Dr. Upenytho signing the ag

By FRED TURYAKIRA

The problem of water
shortage in Mbarara
Hospital will soon be no
more. The hospital on Friday
received sh630m to establish
a rainwater harvesting
system.

The project, dubbed “water
for life™, is funded by Uganda
Breweries Limited (UBL) and
the Diageo Foundation.

Alasdair Musselwhite, the
UBL managing director, said
the construction will begin
in July and is expected to
be completed before the
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yvear ends. The complete:
system will comprise an
underground tank with a
capacity of 200,000 litres,
two overhead tower tanks
with a capacity of 24,000
litres each as well as water
treatment and distribution
systems.

The project comes after
UBIL. and its partners piloted
a sh360m water project at
Jinja Hospital in March.

“We work with others
to reduce water shortage
in communities through
substantial water
management to accelerate

reement for the project on Friday

progress on the water and
sanitation Millennium
Development Goals.”
Musselwhite said. He added
that the Mbarara project
would benefit 600,000
people every yvear.

The hospital director, Dr.
George Upenytho, thanked
UBL for the interventon.
saying accessing water has
been a challenge to them.

Mbarara mavor Wilson
Tumwine commended the
hospital management for
lobbying for the project and
urged other organisations to
do the same.
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By JULIET WAISWA

A new water and sanitation
facility has been handed over
to the community of Ggaba
fish landing site.

The move is aimed at
limiting pollution on Lake
Victoria’s shores.

The facility, provided by
Kampala City Authority
(KCCA) and Uganda
Breweries limited (UBL),
consists of modern water-
borne toilets and showers.

The sh150m project is not
only a sanitation facility,
but also linked to a water
harvesting sysiem, with an
underground tank with a
capacity of 10,000 litres.

It is expected 10 serve over
4.000 people. -

Dr. Esau Galukande, KCCA's
deputy director of production
and marketing, said the
fishing community at Ggaba
has over 500 fishmongers, yet
the only available toilet facility
was closed wo years ago.

Clever Katende, the
chairman of the beach
management committee, said
they use hired facilities, which
are not hygienic and are far
from the landing site.

“There is a small pit-latrine
which KCC built, but we pay
sh30Q to use it. However, it
cannot meet the needs of the

PO TURE BY MARY KANSIME
- i

Clarke and Musisi turning on a water pump during the commissioning of the sanitary facility

over 1,000 wraders and clients
who operate at the landing
site,” Katende said.

While handing over the
lacility to the community,

Jennifer Musisi, the KCCA
executive director, said the
new facilities would not
only protect the lake from
pollution, but improve

the working conditions of
the community at Ggaba
landing site as well.

“The unhygienic conditions
here have not been conducive

ry facili

for fish handling. We can now
ask the Ministry of Agriculture
to gazette the area as a centre
for handling fish destined for
export,” Musisi said.

Ggaba is the largest fish
landing site in Kampala, It
handles about four tonnes of
fish daily.

Despite its size and
importance 1o the fish
production chain in the
country, community and fish
trade, the site has always had
unhygienic and hazardous
conditions.

Alasdair Musselwhite,
the managing director of
UBL, said the company
believes in empowering
local communities through
sustainable access to safe
drinking water and hyglenic
sanitary facilities.

“UBL has also funded
the construction of a fish
handling platform at Luzira
Port Bell janding site as
well as water and sanitation
facilities in Kinawataka,"
Musselwhite said.

1an Clarke. the mayor of
Makindye, told the residents
that they should use the
facility to maintain hygiene in
the community.

“As a doctor, | want hygiene
maintained at this site; Itis
the community to do that,”
Clarke said.




Amosias Ayebazibwe -
Kabale

ABARWAIRE
OMU irwariro rya
Kabale erihango
eririkushangwa
aha kashozi ka
Makanga barahiire
oku barikwenda
kutaahirira ofiisi
za disiturikici
ahabw’okuburwa amaizi.
Abarwaire abagambireho n’Entatsi
bagizire ngu ahabw’okuburwa amaizi
ku orikurwara waaza kuza omu
irwariro waahika aha geeti oteine
kidomora ky’amaizi nibakubninga
haza oshanga waaba nooruga hare

kuza kugarukayo kuronda ekidomora

ky’amaizi kiba ekizibu kihango.
Bongyeire baagira ngu omu irwariro
eryo harimu ekizibu kihango
ahabw’okuburwa ebitanda okukira
munonga abakazi abarikuba baaheza

kizaara bababinga batandika kuraara

R G e = S e S S P e o N e

S o

S ——

aheeru omu mbeho n’obwana buto.
Orikukora nk’omukugu mukuru
aha Irwariro eryo David Tibyetaho
agambiire Entatsi ku eirwariro

.rimazire obwire ritaine maizi ngu

kwonka batungire okuhuumuzibwa
ngu gavumenti eriyo neeza
kubombekyera tanka Zahaiguru.
Abarwaire bagizire tibaine na twizi
tw’okumirisa emibazi ngu ku barikuza
ekirikutuma bairukira aha disiturikiti
kuronda otwizi tw’okumirisa omubazi.
Aho niho ab’ekitongore kya

Uganda Breweries Ltd kucwamu _
kutaayaayira eirwariro kubatwarira

ura A

Tibyetaho mayakhra ebintu kamu aﬁrwalre 3
abo bari omu mbuga bashobeirwe n’ebidomora

_Abarwaire Kwesharinga Aha
Disiturikiti Ahabw okub

: T

maizi

hsw{:;"' i
WY

eby’okukyencura amaizi (water
filters) ahabw’okuhwera abarweire
kutunga oku baakubaasa kumira
omubazi. Orikukurira ekitongore
ekyo Richard Wajuli agambire
Entatsi ngu bariyo nibeetoroora
omuri Burengyerw izooba yoona
barikuheereza eby’okukyencura
amaizi. Ceyamaani LC 5 Patrick
Besigye Keihwa agambiire Entatsi
aha simu ngu ekizibu ky’amiazi
nibakireeba kandi kimazire obwire
bwingi ngu kwonka baine amatsiko
ku kirikwija kuhwaho,
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’Kasese gets refief

More than 18 000 people have been dlsplaced

LIRS T EC

s

Grace Nshemeire ( c), UBL's Marketing Director, hands a spade to Dr. Bildard
Baguma, Red Cross' Under Secretary General Programs & Projects, as part of
the sanitation Kit worth Ushs30m to help flood victims. Photo by Baz Waiswa

‘BY BAZ WISWA

KAMPALA, UGANDA- - Uganda’s cor-
porate organisations are giving a help-
ing hand to the displaced people who
fled the devastating floods in the west-
ern district of Kasese recentlyv

Uganda Breweries Limited (UBL) donat-
ed water purification tablets and sanitation
kits worth Ush30 million ( Just over
$11.000) last week.

“If you have improper sanitation, dis-
ease breaks out and spreads quickly
Hygiene is vital in emergencies. We are
therefore grateful to UBL for supporting
this area™, Michael Netaka, the Uganda
Red Cross (URC) General Secretary said.

The URC estimates that more than 18,000
people have been displaced after rivers
Nyamwamba, Mubuku, Rwimi and
Nyamugansi burst their banks and flooded
Kasese Nunicipality and the surrounding -
areas. The situation is worse than a similar
occurrence in 1976.

The government and URC have been
running an appeal for humanitarian sup-
port. Some Ush1.8 billion (S600,000) is
reqguired to soften the blow on the 18,000
people or 3000 households affected.

Richard Wejuli, UBL's Corporate
Relations Director asked others and
notably corporate entities to step forward
and partner with URC and the government
to mitigate the impact of the recent disas-
ter.
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i e UBL Boosts Fsh Mongers

Thi fishing community al g 4 step closer in the Friday at Kasana playground
Port on Friday received e v achieve the Mil- in Luweero Town Council,
t lnh;hnhdﬂ:xplatfom thal um Development Goals,  Haruna Walusimbi, one of
was connected 10 & 10,000 llc obaewed that most of th the organiyers siid morc
rain water harvesting tan m!c working around the than eultural dancing
from theit neighbours Ugan iny, site were ope n& are 1o participate, He
da Breweries Limit s indirty conditions duc 1o the sand om the dlsmcl Ievel
will help the fishmongers 10 limited access to clean an thc competmon
sell fish in @ clean environ- ‘safe water and poorbnndh ﬁnalswillbe
ment and also ensure clean, facilities. he i Holmaconw Decem-
custainableand an affordable  Meanwhile, in Luweero, ber thls year.,
mumwewm UBL also manufacturersof . Mark Mugisha, the Sena-
traders Senator Extra beer launched tor Marketing Manager says
Commissioning the facility, & $hsgoom cultural festi- the festivals ls which were
Alasdair M\melwhuc, val. The festival is aimed at launched in 2005 are aimed
Managing Director of UBL. bringing out virions cultural &t promoting culture thmugb
noted that the *water of life” dance groups 1o participate Music Dance and Drama
wouldhdpﬁw pleat Port  intheS nator annual na- tlu:\«nnnerinmmatchmvaim
Bell and otherannonndmg tionul cultural competitions, with Shs68m ofthe
areas acoess water, thereby Launching the festival on- (Shsgoom) injected.




Ny 20 heath s n westem Ugendareciveviter e

By FRED TURYAKIRA

A total of eight hospitals and
5 health centres in- south
western Uganda faced with the
challenge of accessing clean
and safe drinking water, have
received water flters

Three of the beneficiaries,
who received the filters
donated by Uganda

A ————

Breweries on Thursday, include
Kabale Hospital, Rugarama
Hospital  and  Kamwezi
Health Centre [V, al in Kabale
district.

David Tibemanya, the Kabale
Hospital senior administrator,
said though the flters were
not enough to serve the two
million peaple in the hospital’
catchment area, they would

improve the health- condition
of patients who were using
unclean water,

“We don't give patients boiled
water because of the meager
budgets. They either come with
their own water or buy from
the shops. The clean wateris a
tefief,”Tibemanya said.

Richard Wejul, the Uganda

Breweries corporate relations

officer, said they discovered
that most health facilities in
the area do not provide water
to the patients and that where
it was provided, it was not

sufficient.

Wejuli said the water
project will benefit  about
234,000 people in the region.
He revealed that Uganda
Breweries may - extend the

project o other areas

Other hospitals th
benefited from the
include Kitovu Hos
Masaka, St Karol
Nyakibale in Rukungi
Hospital and Ishaka ,
Hospital both in |
district, Kitagata in
district and Ibanda H
[banda district

/X\
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Mr Charles Busungye the Uganda Brewenes Area Sales Manager for Kabale shows
staff at the District Health Officer's (DHO) office Kabale how to assemble water fil-
ters. The company donated filters to 14 health centre IVs and six hospitals in south
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' %ﬁg Vision reporie

Sanitation facilities comprising a flash
toilet, shower rooms and a 10,000-litre
tank have been commissioned in Busia
‘market. . ‘
The facilities that were constructed by
- Uganda Breweries Limited were com-

missioned by the company’s finance

director, David Bagenda. Bagenda said
the company believes in empowering
communities through the provision of
- good sanitary facilities.

~ The town scored 28% in the inaugural
~ Clean Town Competition conducted by
- the Vision Group, putting it in position
84 out of 122 towns in the survey.

Edrisa Jaggwe the Busia market chair-
- man, said the market, which attracts

over 1,000 traders on a market day,

~ has been having one pit-latrine. Other
- places where UBL has built such facili- -
ties are Kinawataka, Ggaba landing site

as well as Jinja and Mbarara hospitals.

. v

sanitary facilities

Busia

Traders get modern toilet

Sofia Market in Busia District has received a
modern sanitation facility courtesy of Uganda
Breweries Limited (UBL) to help ease the short-
age of public places of convenience in the border
town. Commissioning the facility, Mr David
Bagenda, the UBL finance director, said the
company believes in empowering local communi-
ties through sustainable access to safe drinking
water qnd hygienic sanitary facilities. Mr Michael
Mugepn, the Busia Town mayor, said the donation
was timely to the operations of the fruits and veg-
etables market, which attracts more 600 traders

daily. [David Awori, Monitor]
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EVIDENCE OF
OUR WORK

Previous campaigns for Coca Cola
v' Coke Real -2003/4

v" Coca Cola Pop stars — 2004/5
v' Coke Side of Life - 2006/7
v Coke MTV VJ Search - 2007




fucate” aho sald. This (s the fat
1ime the pop JFrowps ure purforming
oft £S0 exocstive committee,  at 1he same function Kice oy woa

This Decwmnber, Usioe Taot Alrican this it preaf thar Ugarda and East the prestiglous tthes carlier thls
sop star greaps, BIL) from Ugneda, AMrizan mudclane  havd finally yeur.

Sema from Neuya and Wakilisha roalised their responsihility to the
frooy Taezaniy are giving the ks ty b= which they livoand work
fortunale a special Chrisimus gift Ten you live comatry,

Toe groups are to fundraiws for Uganda where thelotire ather |
Sanyu Hsbies Home o1 Namirembe ple who are loss fortusate and loss
md UWESO-sup- ucoesalial, It ix goot to e your
ported  chibh moniey wvd 1w
<ren la cesy sud
aape 1o
by the
lets
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By Bizabath Xamnso

WEEHLY CUSERVER roella Mulasa, clrperson

v h\\\‘\‘\\

XUHN
h o
1y,

evenst will be & VIF eharity
dioperrcencest ot the Sheraton
Kawpala Hotel on Decmmber 10,
The tullowing day, Uote will be &
public sdow at the Lagogo Cricket
Erouads, Hare, Bl will sl lauach
thelr aldbum. Proceeds from the
events will 20 towards Coda-<oln
ond Speraloa Motel's aupport for
orphans at Senyw Bables” Homte and
the UWESO Naasanae bome.

*We are dodng (s in the spirit of
Christmas, we want to be able 10
give  Sasyu Bahies' home and
UWESD home a trezsendous beost 1o
the start of 2005 sald Sheratcn
Mool boss Dick ten Brink

Takles for the VIP concert a1 the
Shargten Hotel will cost Sts 1 mul
lioo encii while individuals will vach
pay Shs 100,000 Entmace 1o the
Lugoge show will be Shs £,000

The Laut Alcican pop sters are st
the furst musiclans to reach ost to
1he less priviluged. They joln
susiciazy ke  Jose
Chmmelzone and Rickard

Kawess who esriler this

year started the '3 hours

awny' iajustive threugh
which they reach out 1o
Gals's  loag-suffering
children
The fundesising concert
will als> feature mmusl
cans wuch 3¢ Thi, Stove
Jean, Peter Miles, Raga
Des and many mace.

Century targets sh50m for charity

Children's Home.
Launching the cam-
palgn  in - Namanve
recen;l{. CBC's devel-
opme m

Patrick Mugenyl sald
the n ‘

on November 15 and
eénd on

two from
bottle sold and it
to charity,” he
CBC’s public relations
officer, Maureen
do, said the

AID: Mugenyi and Marcella Mukasa launching the campaign

" OCoke launches campaign for orphans
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l\jve on

The Coca Cola Compa-
ny has launchedthe
Coke side of Life, a glob-
al campaign, which
seeks to further consoli-
date its market position
by appealing to its target
audiences to focus more
on the positive things in
life. Daily Monitor’s
Muhereza Kyamutetera
talked to Esther Mungai,
Coca Cola East Africa
Country Director on
what the campaign

- means for the brand.

+ What does the " Coke side of life"
mean?
The Coke Side of Lifeis a global
or aglobal invitation
W&hmltxcustomento
happiness and an actively posi-
tive approach to life.
We are calling upon every-
Uolhoonthebnghterﬂde
: to say yes in a world
taylngnoo&enseemsto
easy answer.

INT!RVIEW

POSITIVE: Ms Esther Mungal. Photo by Joseph Kiggundu
Simply put, we aret}‘ooldng at

communicating link
between coke and the happi-
ness it brings.

Being a global campaign, we
have tooled it to offer each
country an opportunity to
interpret its own moments of
happiness and the brand’s role
in those moments,

It is also more than just a
campaign - it is an integrated
communications platform. We
shall use a varied mix of media
to deliver our message to our

have different levels of market
development. Coca-Cola is for
example at different stagesin
its communication in Africa,
China, and in the UK and this
will provide guidelines on for
example whether mmuni-
cate the product benefits like
refreshment, taste etc, orimage
attributes like lifestyle.

Is there a specific side of life o

affillated to Coke that its con-

ke S| 0s1t1ve side

sumers are being urged to

adopt?
MCahﬁdedI%namrpoe-
itive activity that encompasses
our day-to-day life. It is seen in
happy people, those who see life
on theposxm

It is thus a call for people to
startseeingandliv[ngllfc ina
positive manner.
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Vedis ETR

(MIT) team has literally over-
turned the trade. -

Coca Cola is storming sever-
al retail areas to change Point of
Sale materials to reflect the new
campaign. £

This exercise is all about the
teams entrenching the Coke
Side of Life in the trade and
putting up all advertising mate-
rials in the outlets in order to
blend with the visual, audio and
experiential campaigns.

It is also an educative cam-
paign in all outlets encouraging
them to stock up enough to
meet the excitement that the
consumers will have experi-
enced.

“The exercise has been with
received with lots of enthusi-
asm from our customers seeing
that Coca-Cola has come outto
help them grow their business
and tell them about the new
global campaign’” Said King’ori
Macharia, the Operational Mar-
keting Manager Coca-Cola East

STOCK IT: Employees of Century Bottling Company stock a

cooler during the ongoing Coca Cola Market Impact ;
Transformation. Courtesy Photo 7 and Central Africa Division-

: i : Uganda.
MONITOR REPORTER of Life campaign was launched The MIT exercise will be
on March 30th 2007. ' done countrywide for five

THE Coca Cola Company’s new Since then, the Company’s weeks in addition to other sup-
Coke Campaign the Coke Side ° MarketImpact Transformation porting activities. b4 -
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c}Ugandans to q

( HOSTESSES:
The theme of the party
was a flight on & plane

and the Coke “alr hostesses’
pulied It off with their smiling
faces. Phatos by Eddie Chicco

Coca colalaunched a
new campaign meant to
make people cherish
happiness in a colourful
and function at Serena
hotel on Friday

COCA COLA POPSTARS: Biu*3, n group
that was born after & Coke sponsored

: renlity show thrilled the crowd at Serena.
ACROMT& The Sakarakasi dancers from
with thelr
nm by dem quvlly and eoting fire.

Medis LR
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1". al plness caravan
;e@f@n the road

After laun
their new hcgg;)gl-

ness camp

the Coke calgnaravan
ison the road to
make sure every-
one lives on the
Coke side of life

e o
- o -._-‘.

’ MOBBED BY FANS: The tirst stop of the caravan was in WQM
| stoars entertained fans. Above Is Sweet Kid in the middie of a frenzied
crowd. Top Is Sarah Zawedde performing. Photos by Eddie Chicco
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Cola .
on

turing Benon (Ugandan
Gal), Mabel featuring

an will hopefully see
Ugandan artistes got more visibility on the
pan-African music television channel

a prolificacy that has
MTV base. The channel which 10.5 © ods at the -
million households in Africa via mostly us MTV Europe Music |
satellite and terrestrial TV is looking fora ideo Awards.
VJ who will act as a window into Local MTV base To- |
Ugandan urban culture. The VJ — a TV sentative Donald M
/P nter - introd play says Chameleone's Sivyo
and provide commentary on videotaped fea! ng Professor R
programmes, especially music videos.

Okosi emphasised at last weelk’s launch at
Club Silk that they were not looking for
to mix visuals in much the same
way a DJ mixes music.

Instead beswith the style, skill
andspnrklemhottnnmbm'l'\lahow
and a desire to join the elite band of MTV
presentors are the ones who should make
their way to the sudition venue at The
Baseme

skimpy s

nt, Hotel Equatoria come Sunday “All we want is a video with

26. need not have an edu- ahigh p anda

when they to face sto! at makes

audition judges Lysandra Chen and Dave sense, The cost does not

a, Enthusi grounding in urban matter much to us” Okosi

culture and extensive of music COME: Okosl launched the search. Photo by B. Birakwate adviscs. He urges artistos

is what will count. Only the 1,000 to t as much passion

hopohﬂs\mnbeoud(tionodsoithim = into their music as they do to their

tant to get to the venue early where Blu*3 audio re “A performance in a

and Bebe Cool will perform and DJs Ricky, music makes it travel thereby cap-

Bobman and Frank will keep the crowd turing of foreign 2 , music

entertained. South African MTV n- video content from Africa has increased
ters Sizwe Dhlomo and Flkile Moeti

who emerged from similar searches will
also feature. Highlights and funny
momaents from the audition will feature on
MTV base on DStv channel 88, GTV chan-

uun‘i:msmmberﬁ.

Only three finalists make it to the
next round and will showoff their skills in
frontof alive audience on September 13 to
compete for viewer-votes. The winner will
be announced live on air on WBS TV. The

SR NTTIANGINCT U TR Y UGN

from 20 percent to 40 percent on MTV
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(' 'i & https://www.facebook.com/permalink.phpstory_fbid=636911833050127 &id=486521834755795 c g' kifaru rugby

40}{ Sirius Media shared Tisha Mperiza's status update SPONSORED ¥ See Al
v 1 min - @ Japanese used cars sale

sbtjapan.com

Over 20000s of used cars
daily. Get one now to ride

SBT on. Check the cheapest
stock.
Looking for a job?
prightermonday.co.ug

Find jobs you can'tfind

% anywhere else on
b sl Uganda's #1 job site.

R0 [Tey@ Upload your CV today.

Buying a Range Rover?

cheki.co.ug

Browse the latest & Range
Rovers for sale in Uganda.
Find yours today on
cheki.co.ug.

Welcome to our Home

campaigns.dstv.com

Give your family so much
more to come home to

with the DStv Explora!
]
KCB Uganda recently donated 13 incubators to the Kampala City Council Authority D?f:f‘?r_O' f.'»lq_n»agerkl?ent
in a bid to improve health services in the city's health centers ugsm-maonarch.com
f e @ Online Flexible Swiss
2 = 2 g v Riicing Doactarats 0
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I" Njeri Home

¢ B - ifaru rugby

@tﬂ Sirius Media Timeine ¥ Recent

Like * Comment * Share

O Sirius Media shared Tisha Mperiza's status.

/6 minutes ago @

#BRSS Hima Rwenzori face Kifaru in Nakuru this Saturday
2.00 PM in the Bamburi Rugby Super Series.
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14 friends also fike this,

Smus Media shared The New Vision's album.
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More Posts ~
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Uganda Breweries Limited
scoops CSR consumer award

UBL Extzrnal Afalrs Direcior Richard Wabwire racelves winners certicate In the Uganaa
Corporate Soclal Responsbilly (CSR) Awards 2013 In ihe Consumer issuas categary for thalr
Rasponsibie Drinking campaign. rom Dr. Maggle Kigaz) Iast Frigsy The awards were
arganized by Uanas Frivate Sacior Foundation (PSFU) In conjunction with Uganaa
Manulazturers Association (UMA) and GIZ

Uganda Srewerles LimRed has emerged a winner In e Uganda Corporae Sociai
Responsibilly Awards 2013 in the Consumer issues category %o Bs continued push Tor
responsinie 3400N0! ConsSUMPTIon N soCkety.

AcCOrding 1o the Jusges, USL has shown responsidlily for he past tree years Rhas
Implemented e Responsibie Drinking (RD) campaign 913t 2ims 10 edocale consumers bout
2 Company's Producss and M dangers of 2using ham

The “Red Card i drink driing™ campaign which won e prize imvoled Informing consumers on
gangers of excesshe 3lconol consumption 3nd training bar owners and txl, ¢3 arvers on how
0 manage paopie Who are most fkely % drink and orve.

(@ Uganda Breweries ... x@

& | B - «ifaru rugby

Recent Posts

Z.'C \DA EBREWERIES
REKINDLES *“RED CARD™

TO CURE DRUNK

Ugenda Breweries Limited

scoops CSR consumer award

HR functions

Why Neison Mcndelo never
forgave ex-wifs, Winnie

Recent

Comments

Archives

De*errb:r 2013

Categories

Uncatagorized

X | s

weries-rekindles-

Lemca
Comment

UGANDA BREWERIES
REKINDLES “RED CARD”
CAMPAIGN TO CURB DRUNK
DRIVING COUNTRYWIDE

Uganda Breweries Nas r23cihaed e “Red Carg” campalgn 2imed 2t recucing oisences of
anunk U(M“g WIn plans 10 repiicate Me sucoess of he ca'maigﬂ in ™2 whole Country
particuiary during iz et se3500

The Red Card campaign previously Carmied ot I Kampaia. 125 3chieved remendous su0ese
1 changing people’s JERUGeS YNANS Grking Uider e IMuence of aloanol hencs reduchng
relzted 1030 aookents

According % Kampala Mesropoiian Police (KMP), e Red Cang Campaign carried out during
1251 j23r's %251 523200 3071280 3 10% FEAUCTIoN 1N e NUTIET of nunk-Orking retaied
accidents. This was significant 35 statistics before that Indicated ¥at drunk arking Wes
rezponaile r 300u 80% of 3l aocidents 11 Kampala Metropoiian area

“Tre Responsiole Drirking programme Is 3 rolling IRIStNE which gets re-enfroad every year
WEn new 2nd unigue messaging. UBL 15 3 responsile company 113t knows tnat whlle our
products are maant 1o e enjojed, they should be enjojed In moderation.” said UBL Corporate
reistions Director Richand Wabwire during B campaign (3unch

L-R) Uganaa Breweries Carporate Relations Director . Richard Wabwire, Assistant Frincipal
Secratary In the MInsiry of Interal ATSIrS. Aggrey Wunyy, legendary referee Charies
Iasamde and Deputy Commanozr Tramic alvisian n Kampals Metropaliian, Bantth Wakooll
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CEO:s root for outsourcing of

HR functions

Most company leaders want Ihe administrative human resource UNCTIons 10 b2 ouwtsourcad so hiat
3l empioyees Can concantrate on e Core business

This emerged I 3 Sorum held on Friday which Drougnt 10getner Haman Resource pracitionens
370 CE0s of Various companies across Uganda

The Symposium was themed "Defining e n2xt stage of evokaion of human resource practice n
Ugandz- Insignt from CEOs

“According % a woriwice survey, mast CEOS would prefer most of he financial aspects of HR
nciding nandiing of empiopee banafls, madical COUErs, WOTkKers Compensation among others
Ouisourced.” sakd Francis Kamulegeya- the MD of PriceiVaernouseCoopers

“CE0s would prefer human resource cepanments 1 10us on e key lssues of e bushess”
Kamuiege sa

»
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MUA THOUGHT LEADERSHIP CAMPAIGN

Media E

CORPORATE & BRAND REPUTATION MANAGEMENT

The Situation

As part of it’s rebranding initiatives we strategically set out to position MUA as an authority in
the insurance Industry

The Approach

Developed a five part digital media series dubbed One on One with the MD, where Mr.
Latimer Mukasa discussed several topical issues affecting the Insurance Industry and
strategically positioned MUA as a leader in the Insurance sector.

Delivery

* Digital series that aired on MUA social media platforms
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MUA Uganda

@muauganda
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0 Write 3 comment
MUA Uganda =
July 9 3t 6:08 AM - ©

Bancassurance is now a common service undertaken by most banks in
collaboration with insurance organisations. Join our MD Mr. Latimer Mukasa
tomorrow at 11 AM as he discusses how this service has benefited the
insurance industry and a lot more. #0neCOnOneWithTheMD

(R ~ 5.;
& B2 Y

ONE ON ONE WITH;

LATIMER
Managing Director
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A 4 %MuA

Welcome to
.

We are driven by the desire to move
you forward. MUA formerly Phoenix
Assurance.

MOTOR INSURANCE

IT'S JUST
THE BEGINNING

MUA Insurance (Uganda) Limited

mua.co.ug
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ICEA GENERAL INSURANCE SIMBA MOTOR CAMPAIGN

The Situation

Promote ICEA General Insurance’s motor insurance flagship product
“SIMBA MOTOR INSURANCE”

The Approach

We used the popular character “Tommy Tumbo” to bring out the benefits and key
features of the Simba Motor Insurance product through a 3D (3 DIMENSION) Television
advert that run on popular TV (NBSTV)

Delivery

* The 3d advert was used both on social media and mainstream television

Media

CORPORATE & BRAND REPUTATION MANAGEMENT
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EVENT RELATED PR WORKS



BATA FASHION WEEKEND

Media VIR

On April 13t 2019, Bata celebrated 125 years globally and oy
53 years in Uganda in what was its 3rd edition of the Bata Fashion week.

The theme was ‘The Evolution of Style.’

Globally the event was held in Milan,
\ ‘Q—_---—ww' T

Task ;Organize a replica of the global celebrations and 1

international event here in Kampala Uganda {

Venue; The Venue was the square

Event; Fashion Show “Evolution of style”

[ s |
Bata celebrates milestone in style

Dy Sadamix Pro . Apal 17, 2009 ®8 W




BATA FASHION WEEKEND

Bata celebrates milestone in style

DENZEL SHANTEL
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